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Global Strategy
Vision, Design &
Execution

Luxury Brand
Creative
Management &
Leadership
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Retail Store Consumer
Concepts & Visual Experience
Merchandising Optimization

Comprehensive
Creative Project
Leadership

Marketing e Team
Campaigns & Leadership,
Brand Coaching &
Management i Mentorship




BRAND & RETAIL CREATION

FACES, SINCE 1989

Faces is a beauty haven filled to the brim with a tantalizing array of fragrance, make-up and skincare
products. Thanks toits innate understanding of women’s desires and concerns, Faces offers a sophisticated
fusion of luxury, unconventional niche and specialty brands and expert advice to fulfill every need of the
beauty savvy. The store concept reflects the latest trends in beauty retailing, from interactive makeup
mirrors, immersive digital fragrance and gift finders, Ecommerce, click and collect service points, service
discovery and customization bars, social hubs and beauty treatment rooms. The store is millennial minded
and reflecting the personality of the brand whilst providing an environment where guest and anchors
brands can present their identity. A truly consumer centric beauty concept, bringing the physical and
online store together, for a deeply phygital experience.
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OFFER VALUES POSITIONING NETWORK SERVICES
Everything beauty and Proximity, Transgenerational Impressive network of 85 Professional hair
beyond, from trendy make Inspirational, multicultural mix of men boutiques in 5 countries Manicure pedicure
up, cutting edge treatment, True and women with discerning (United Arab Emirates, services

inspiring scents to the beauty and fragrances tastes Kuwait, Saudi Arabia, Gift wrapping

latest in beauty trends such Bahrain, Qatar) and engraving

as accessories, devices, In store online
supplements purchase

Magic mirror
Fragrance profiler
Gift advisor

Flash make up
Make up classes
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BRAND & RETAIL CREATION

~ACES CONCEPT DESIGN VIEWS
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STORE PLANNING

~ACES CONCEPT DESIGN VIEWS
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STORE PLANNING

~ACES ‘ CONCEPT DESIGN VIEWS

HICHE & PREMIUM BRANDS

MULTIBRAND WALLEAY

GRAB AND GO FIXTURES
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BEAUTY LAB CENTRAL FIXTURES
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STORE PLANNING

=ACES ‘ MERCHANDISING & PLANNING
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STORE PLANNING

=~ACES MERCHANDISING & PLANNING
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BRAND TOOL DESIGN

UJOJOOH POINT OF SALE MATERIALS
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CHARCOAL LIGHT GREY LIGHT GREY DUSTY PINK

CORAL
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BRAND & RETAIL CREATION

GHAWALI, SINCE 2016

The Group’s first venture into the Oriental fragrance world. A celebration of identity through culture and
luxury, Now and forever. Ghawali has been specifically developed to offer a complete fragrance experience
which facilitates the rituals of the Oriental Fragrance heritage. This concept is the first oriental fragrance
concept of its kind, bringing the rituals of the category to the forefront. It is the ultimate luxury destination
for oriental perfumes, with a complete universe for the layering rituals of the category. The store has a
warm welcoming luxurious multi-sensorial ambiance, with its open feel and clear floor plan. All facets
of the oriental ritual and layering journey are perfectly expressed and discovered by the consumer via
dedicated stations throughout the store.

OFFER VALUES POSITIONING NETWORK SERVICES
A luxury olfactive brand People-centric Multi-cultural mix of men and 15 doors: Customisation

with an unrivaled cultural Assertive women with discerning taste, 11 Boutiques, Personalisation
understanding of the region Progressive GCC and Arab expats, and an 4 Shop-in-shops Engraving

that creates products age group of 30+ Gift Wrapping
designed to keep up with a E-Commerce Ceremony experience

new generation of customers
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CONCEPT DESIGN VIEWS
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BRAND & RETAIL CREATION
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TREND FORECASTING

ANNUAL TRENDS BOOKS - INSPIRATION
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MONUMENTAL BEAUTY
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WARRIOR BEAUTY WARRIOR

Future Historical Liquid Metallics
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